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Words from the Captain 
of the Ship

It has been a long time now for all of you, 
in this environment of uncertainty. But as I write this, the silver lining is 

I hope that the vaccination drive currently on across the globe will sound 
the death-knell for the virus. Incidentally I hope all of you are either 
vaccinated or in line to get vaccinated.

Life may be chaotic right now for you, since it is not what you would have 
expected college life to be as you grew-up. But we may be the lucky ones, 
since we are still alive. And that is the greatest gift one can get. The 

forget, but if viewed with a positive growth mind-set, the belief that ones’ 

can be life changing.

Dear students,

Practicing adaptive performance
Engaging in intellectual challenges and
Learning how to manage stress

In the coming period, let us focus on three opportunities:
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In today’s volatile, complex and uncertain environment, 

A person once asked why he can’t walk in the middle of 
the road, when he had paid taxes to build the road. Try 
and answer that question for him.

Practicing adaptive performance

Engaging in intellectual challenges

Learning how to manage stress

Wish you all success.

Dr.P.Alli Rani
Director-SVPISTM
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LEAD  

SCENE  

KEEP  

GREEN

Eco-friendly Textile

What are the environmental 
impacts of textiles?
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During the 
dyeing 
process,

Choosing 
other types 
of fibres
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Bhuvaneshwari K
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Employee engagement; Way Forward
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Harshini J
2nd B.Sc.
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10



Why do governments borrow?

Governments all over the world spend more than what they earn. 
Usually the income for governments is from taxes and from other 
sources like loyalties, license fees et cetera. Governments spend 
on various things like welfare schemes, salaries, infrastructure 
projects  and so on. When governments don’t earn enough money
to spend, they don’t  limit their spending, instead they borrow and
spend. Governments indulge in borrowing because  activities of 
government done for welfare of people cannot, and should not, 
be stopped for want of money. 

Where do governments borrow from?

gold bonds and so on. Another way of borrowing is borrowing from
the market. Governments sell bonds of certain tenure and certain 

like banks, mutual funds, and investment funds buy these bonds. 
How bonds work can be understood from the following example. 
Suppose the government wants to raise Rs. 100 crore through sale 
of bonds. It can raise it by selling 1 crore bonds of Rs. 100 face value, 
10 year maturity and 4% interest rate. Usually there will be an auction 
kind of thing while selling. If the demand for bonds is more than supply, 
then the bonds will sell for more than Rs. 100, it can be Rs. 101 or 102
 or anything more than Rs. 100. If the demand for bonds is less than 
supply then every bond will sell for less than Rs. 100, it can be Rs. 99 
or Rs. 98 or anything less than Rs. 100. If demand is less then the 
government will be able to collect less than Rs. 100 crore. For example
 if all bonds sell for Rs. 99 then the government will be able generate 
only Rs. 99 crore instead of Rs. 100 crore it planned. But after 10 years
 the government has to pay Rs. 100 crore back to bond holders 
because the face value of bonds sold is Rs. 100. When the bonds sell 
for less than face value, i.e. less than Rs. 100 for bonds with face value 
of Rs. 100 then the actual interest government will pay, if calculated, 
would be more than the interest mentioned in bonds. Because, as per 
our example, the government will pay 4% interest irrespective of 
whether bonds sell for Rs. 101 or Rs. 100 or Rs. 99. If the bond had sold 
for Rs. 99 then government is paying Rs. 4 interest not for Rs. 100 but 
for Rs. 99, so the actual interest paid by government in percentage 
terms is more than 4% (4/99*100 is the actual percentage). This 
actual percentage is called as yield. The cost of borrowing for a 
government should not be calculated from the interest rates 

actual interest rate it is paying or the yield. 

why is

STATES than

BORROWING
COSTS MORE FOR

CENTRE?
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Usually the yields for government bonds or any other bond increases when the 
buyers in the market know that more bonds are going to be sold by the government. 
Both state governments and central governments issue bonds when their revenue 
is less than expenditure. Usually the level of risk is assumed to be less for central 

government. The logic is simple, the interest rate or rate of return for any investment 
depends on the level of risk for that investment. 

During times of economic stress, like the one we are experiencing now, the revenue 
for both central and state governments fall because of decreased economic activity 
and at the same time expenditure for both the governments increase because the 
businesses and people need to be supported by the governments to get out of the 
economic stress. So during these times governments tend to borrow more. So they 
tend to issue more bonds. Since the buyers in the bond market are also aware about 
this, i.e. supply is more than demand and buyers are aware about this, buyers demand 
more returns from the government or in other words the yield for bonds increases 
during these times. 

So, when governments borrow during these times the amount of money which they 
spend on interest is more in percentage terms when compared to normal times. But 

equally and there is a reason for it. 

How the yield for central government bonds kept low?

When the yield of the central government increases, the Reserve Bank of India (RBI), 
starts buying central government bonds and creates demand for the bonds. This 
results in yields decreasing for central government bonds. This kind of ‘market 
intervention’ is not done by the RBI for state government bonds. So during pandemic 
times like these yield or cost of borrowing for state government bonds increases 

 
This problem can be handled if the RBI does ‘market intervention’ operations and buys 
state government  bonds whenever the yields for state government bonds increase.

Mr.Arun Karthik B
Asst. Professor, School of 
Management
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The notion of Work From Home 
has re-emerged in the perfect 

storm. Rapid re-skilling of 
employment is abruptly 

performed across the globe. 
Corporates are opting for 

temporary workforce instead 
of full time permanent ones. 

Businesses are looking 
for freelancers, short term 

contractors, independent work
-force and they are the profess
-ional Giggers prevailing many 

years and this is most likely 
called a Gig Economy. 

Gig Economy.
Prithvicharan R  1st MBA

Did we ever imagine of making money 
being at home? 
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Firms like Upwork, Uber, Gigster, Swiggy, 
Grofers, Rappi, Flipkey, Amazon Flex are 
most likely to be the pioneers in performing 
a Gig Economy. 89% of the firms in the world 
operate Hybrid workplaces. This tends to be 
a super normal work style in 2021.
 
Our economy is likely to be on the ball. 
Better late than never.

Organisations would be able to cut 
                                               labour costs and capture high skill sets

of diversified employees. In recent years sky
 -rocketing of youth unemployment has broken and 

proven in increasing successive independent workers, 
where they perform jobs from wherever they are and
with flexible working hours. Working on projects sim

skill and help to grow connection across the globe, 
that leads to the extension of job opportunities.
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Man behind it

But it is no longer a bit
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How was bitcoin elevated 
by Elon musk?
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1st MBA

Will the market boom?    
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These advances were seen proliferating in the 
recent times because of the greater market 
potential and non-industrial nations. It gives 
freedoms to utilize material in new territories 
upgrading the capability of the market. 

will be the way to progress. 

Here is a snapshot of new advancements 
in the textile industry:

• Sensors sewed in woven shirt can screen 
   imperative signs.
         To screen indispensable signs, incorporate 
     temperatures, breath, and pulse.

• A wearable gadget camouflages its wearer 
  regardless of the weather.
        That can conceal its wearer from the warmth 
    detecting sensor, for example, night vision 
    goggles, even when the atmospheric 
    temperature changes.

• Extracting energy from the wearer's knee.
         An energy extractor is connected to the 
    wearer's knee that can create energy, where 
    the wearer strolls with no increment in exertion.

• Credit card - sized soft pumps power wearable 

          This is to prepare for wearable help gadgets 
     for crippled individuals and those individuals 
     experiencing muscle degeneration.

• Swirl power: how the body development charges 
   your cell phone.
           The disclosure of producing power from 
      nylon-the stretchy texture utilized generally 
      in active apparel and other shape-embracing 

Can 10   make difference 
among people? 

-9
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IT’S THE TECHNOLOGY TRANSFORMING US

Distinctly, digital technology is 
not transforming, it’s the digital 
technology transforming us.

“CLOCK IS TICKING, THE GLOBE IS 
TRANSFORMING”

VIRTUAL 
WORLD

Realism is thriving within the virtual world. The fast-growing digital 
technology has been transforming every sector in the economy. One of the 
important areas where today’s world is progressing is in the digital landscape. 
India is already positioned as having one of the world’s largest and 
fast-growing digital consumers. There are plethora of opportunities for people 

applications.
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The sunrise sectors which have been 
digitally remodelling themselves at current 
times have been illustrated below:

The Retail sector is swiftly adapting to vari-
ous digital platforms. It gives people more 

the operations to be performed smartly  with 
the assistance of AI and other digital tools.
 

 is also adapting to the 
digital era. The transformation in healthcare 

and consultation with virtual tools. The 
medical reports of the patients are made 
available within a short span of time 
through online. The reports are also 
generated error free due to the use of 
digital evaluation. 

In the landscape of education, digital 
transformation is one step ahead as 
learning and teaching are ongoing 
processes within existence. The technology 

explanation. With digital applications, the 
teaching learning process is made 
interactive. 

E-commerce has been thriving through the 
changes in the digital landscape. Compa-
nies implement new technologies and fea-
tures that help customers simply buy prod-
ucts by suggesting products according to 
their search history. The trending platforms 

day-to-day business, increasing their sales 

Growth of Fintech - a change in paying 
through electronic payment adoption is 
progressing. It's becoming a daily necessity 
as the consumers get goods and services 
online and pay online. Many businesses 
follow digital payments as they're safer and 

The Virtual world has been influenc-
ing business, trade, and commerce 
in profound ways. It has contributed 
towards saving time, money and is 
more suited for the organizations 

way information is shared among 
people that instantly updates all 
happenings in this world. Customers 
are now spending a longer time 
shopping online rather than buying 
physically. This in turn helps the 
micro, small, medium enterprises to 
sustain and contribute immensely 
towards boosting the economy at all 
times. Thus, the use of technology 
has enabled the transformation of 
businesses in a dramatic way in the 
digital area.

Sandhya R,
1st MBA

19



Let's desig
n o

ur destin
y 

��
���
���
���
���
���
��
���
���
��

��
��

��

����������������������������������������
�����
����	������
�����	���������������������������������������������
���	���������������������������������������������
�����������������������������������������������������
����������������� ���������������������������������������
��­�����������������������������������������
��������������
�����������������������������������������	���������
��������������

�������������������������������������������������������
������������������������������������������������������
�	�������������� ������������������������������������
����������������������������������������������������������
������������������������������������������ ��������������
�������������������
�����������������������������������
 ���������������������������������������������������
�������������������������������������������������
���������������������������������������������������������
�������������������������������������������������������
���������
��������������������������������������������������������������������
���������������������������������������������������������

 ��������������������������
����������������������
��������������������������
�
����������������������������
�
���������������������������������
���������������������������������
������������������������������������

 ����������������������������
���������
�����������
����������
������
��������������
�����������­
�������������������
��������
�
���������
����������������
�������������������������������������
������������������

20



Let me share a few 
things here,
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VIRTUAL
OPPORTUNITIES
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TURNIN GPOINT
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1st MBA
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N TURNIN G“In the middle of difficulty 
    lies opportunity.”

 Albert Einstein
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Sandhya R
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ACT NOW BEFORE 
TIME RUNS OUT
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STRENGTHEN THE IMMUNITY:

SCALEUP FOOD PROCESSING, TRANSPORT 
     AND NATIVE GROCERY STORE:

ACT NOW WITH THE TOOLS:
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WHAT DO WE MEAN BY NEW NORMAL? 
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COPING WITH NEW NORMAL
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Let’s face the mirror  with the 
knowledge “We are  resilient”  
in our minds.

Joshika J
1st MBA

Joshika J

Lakshmi Prakash

26



Helm
Resurgence

AT  THE 
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RSNL Vaishnavi
1st year B.Sc. Textiles
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WHAT IS TRUE LOVE?

M. Ayyarumathiyazhagan
2nd B.Sc
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Campus chronicles
AGILE MANAGEMENT ASSOCIATION OF SVPISTM, “UPAGRAHA”

VALUE ADDED PROGRAMS:

On the occasion of International 
Women’s Day, a special session was 
organized by inviting an eminent guest 
speaker, Mrs. Asha Krishnakumar, 
Founder, Thangam Memorial Trust & 

Mills who delivered an insightful talk 
on the topic “Compassion drives 
Sparkling Entrepreneurship” to the 
students of both B.Sc. and MBA on 
08.03.2021 

An expert talk on “Industry 5.0 in 
Fashion and Apparel Industry” was 
delivered by Dr. S. Kumar Chandar, 
Associate Professor, School of 
Business & Management, Christ 
University, Bangalore to the students 
of both B.Sc. and MBA on 22.05.2021

An expert talk on “Emerging Retail 
Strategies for Textile Businesses” was 
delivered by Ms. Rajeswari D. Sheth, 
Founder & Innovation Catalyst, 
ANVÉSHAN to the students of both 
B.Sc. and MBA on 25.05.2021.

An expert talk on “Fintech: Disrupting 
the Financial Sector” was delivered by 
Mr. Austin PM, Founder and CEO of 

Start-up PaisaPower.com, funded by 
ICICI ventures & CEO of Educentral.in 
on 03.06.2021.

A two days’ online workshop on 
“Data Analysis and Visualization 
with Tableau” was organized for 
I MBA students on 30.04.2021 & 
01.05.2021. The resource person was 
Mr. Karthik Veer, Business Analytics 
Consultant and Founder, Black board 
learning.

A half day online workshop on 
“Industrial Engineering Application 
in Apparel Manufacturing Industry” 
was organized for both B.Sc. and MBA 
students on 15.05.2021. The resource 
person was Mr. Ravi Kishore P, Senior 
Regional Manager, 
ATDC-Hyderabad.
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(German Corporation for International 
Cooperation) organized virtual 
conferences on the topics listed below:

International Conference on the topic 
“Disposability of PPE Kit - Impact on 
Environment - Challenges and Remedies” 
held on 28th January, 2021

SVPISTM is a one of its kind institute 
which is primarily devoted to Textile 
Management excellence. With more 
than 15 years of heritage, SVPISTM has 

Textile and Management education. 
The following research projects have 
been undertaken by the institute 
during 2020-21.

The institute has been engaged in 
research and consulting activities 
sponsored by the Govt. The Survey on 
Production and Consumption of Loose 

project that aims to estimate 

Indian ginning industry, State-wise 

Technical Textile Units in India and 
State-wise Non-Textile Consumption 
which includes khadi and village 

quilts, pillow, bolsters, etc., in India. 
This research project is important in 
view of growth in Technical Textiles 
segment.

MAJOR RESEARCH PROJECT ON 
“SURVEY ON PRODUCTION AND 
CONSUMPTION OF LOOSE COTTON 
IN INDIA”

International Conference on the topic 
 

held on 29th April, 2021

International Conference on the topic 
“CSR for Sustainable Textiles” held 
on 12th March, 2021

INTERNATIONAL COLLABORATIONS FOR 
ACADEMIC AND RESEARCH DEVELOPMENT :

VIRTUAL CONFERENCES RESEARCH ENDEAVOUR

Snapshots of International Conferences 
organized by SVPISTM in association with 
GIZ (German Corporation for International 

Cooperation)
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The School of Management is 
undertaking the Minor Research 
Project. The research design employs 
online survey among women 
entrepreneurs in Textile and fashion 
industry exploring their opportunities 
and challenges in their business. The 
research project is sponsored by the 
National Commission for Women, 
New Delhi.

In order to upgrade the knowledge 
about emerging trends in Technical 
Textile Research and Development, 
faculty Seminars have been organized 
every week (Monday).  The faculty 
members presented on the following 
topics during the seminar.

Winner in "Business plan" Competition, 
a national level symposium conducted 
by Dr. MGR Educational and Research 
institute.

non-technical competition conducted 
by Manav Rachna International Institute 
of Research and Studies.

Second runner up in "Plot thy cover"
a book cover designing competition, 
conducted by Shri Ram College of 
Commerce.

Third place in "Meme master", a 
national level technical symposium 
conducted by Jayalakshmi Institute of 
technology, "Technokratz - 2k21"

Dr. Biswaranjan Ghosh has published 
an article titled “Recent Trends in 
Sustainable Textiles and Apparel 
Production” in the International Journal 
of Current Science Research and Review 
in Feb, 2021.

Ms. Mathangi V has published an article 
titled “A comparative analysis of Risk 
and Return of Securities listed in NIFTY 
100” in Journal of Interdisciplinary Cycle 
Research approved by UGC, ISSN: 
0022-1945, Volume XIII, Issue III, March 
2021, pp 81-88.

Dr. Venkatalakshmi M and 
Ms. Mathangi V have published a book 
titled “NET/SET (National Eligibility 
Test) / (State Eligibility Test)” by 
Forschung Publications, Chennai, 
January 2021.

Ms. Harshini J of II B.Sc. has participated 
and won prizes in the following 
Inter-collegiate events.

MINOR RESEARCH PROJECT ON 
“OPPORTUNITIES AND CHALLENGES
OF WOMEN ENTREPRENEURS IN 
TEXTILE AND FASHION INDUSTRY”

INTELLECTUAL FORUM FOR 
SKILL DEVELOPMENT AND 
KNOWLEDGE SHARING

KUDOS TO THE WINNERS!

FACULTY STRIDES
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The 72nd Republic was celebrated at 
the Institute Premises. Dr. P. Alli Rani, 
Director hoisted the National Flag and 
addressed the students through live 
video in Facebook.

“Phase Change Material Application in 
Textiles” and “Electro-magnetic 
Radiation Protective Textiles” by 
Dr.Biswaranjan Ghosh, HoD, School of 
Textiles

“Recent Trends in Non-Woven Fabric” 
by Dr.Venkatalakshmi M, HoD, School of 
Management

Machine for Jute based products” by 
Dr.Bhuvaneshwari M, Assistant 
Professor, School of Textiles

“Personal Protective Clothing - Body 
Armor” by Dr.Hariharasudan N, 
Assistant Professor, School of Textiles

“Solar Textiles” and “Surface 
Chemistry of SARS COVID viruses” by 
Dr.Sathish Kumar C, Assistant Professor, 
School of Textiles

“Acoustic Textiles”, “Auxetic Textiles” 
& “Cryptocurrencies” by 
Mr. Ramasubramaniam B, Assistant 
Professor, School of Textiles

“How to design a website” and “Textile 
 by 

Ms. Anitha R, Assistant Professor, School 
of Textiles

“High Performance Fibres” and “Textile 
reinforced Composites for Advanced 
Applications” by Mr. Prakash M, 
Assistant Professor, School of Textiles

“Automotive Textiles” & “E-Textiles” 
by Mr. Arun Karthik B, Assistant 
Professor, School of Management

“Smart Textiles” and “AI in Textile 
Industry” by Mr. Sugavanesh S, 
Assistant Professor, School of 
Management

“Living Textiles – Sustainable 
Alternative to Fast Fashion” and 
“Decoding the nuances of disruptive 
leadership in 21st century organiztions” 
by Ms. Mathangi V, Assistant Professor, 
School of Management

STARTLING REMINISCENCES

CELEBRATION OF 
REPUBLIC DAY
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were organized from 01.03.2021 to 
15.03.2021 in the Institute premises.

SWACHHTA PAKHWADA 
ACTIVITIES AT SVPISTM

Snapshots 
of Designer 
Contest, 
“Recyclomania”

India” in front of institute premises for 
creating awareness among the public.

A Poster Presentation activity was 
organized on “Biodegradable packing 
alternatives” on 05.03.2021.

Awareness has been created among the 
public regarding Digitization of Waste 
Management through Digital Platforms 
on 05.03.2021.

A Seminar titled “Health and Hygiene” 
was organized on 12.03.2021.

was organized for the students on 
15.03.2021.

Cleanliness, Sanitation and 
Maintenance activities were carried 
out from 01.03.2021 to 15.03.2021.
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The placement cell of SVPISTM, 
Coimbatore is actively involved in 
establishing industrial connect 
and engaging the aspiring students 
to get internship and placement 
opportunities at reputed organizations 
in the industry. Despite the prevailing 
pandemic situation, the placement 
cell has managed to provide 
placement opportunities to the B.Sc 
and MBA Students of 2021 Batch. 
In-order to optimize the industry 
connectivity, Industry Institute 
Partnership Cell (IIPC) was constituted 
at SVPISTM. The following are the 
initiatives taken during the academic 
year 2020 – 21.

The following is the list of companies 
that conducted the recruitment drive 
and shortlisted students for various 
positions:

A special session on " Career Planning 
and Career Choices – The Right 
Approach for Both” by Shri. Bani 

of Industry Institute Partnership Cell 
(IIPC) activities for all BSc and MBA 
Students (All Years) on 01.04.2021.

A special session on "How to identify 
potential companies and apply for jobs 
by email” was conducted as part of 
placement training activities for BSc and 
MBA 2021 Batch Students on 19.04.2021.

A special session on "Framing of Email, 
Resume and Portfolio for Potential 
Employers” by Mr. Akhil Mathew, 
LosAngeles., was held as part of 
Industry Institute Partnership Cell 
(IIPC) activities for all B.Sc. and MBA 
Students (All Years) on 28.04.2021.

Calvin Klein 
Jay Jay Mills, Tiruppur 
KG Fabrics 
Jai Knit Creations 
Pranera Textiles, Tiruppur 

The Chennai Silks 
Home Fashions International, Thrissur, 
Kerala 
Reputed companies like Lifestyle 
International, Max Fashions, Chennai, 
Reliance Trends, Loyal Textile, Toram 
Exports, Rodamine (Eastman Exports), 
Cocoon Apparels, Raymonds are our 
potential recruiters considered for 
further placements. 

Regular placement training sessions 
were conducted for B.Sc. and MBA 2021 
Batch Students from 11.02.2021 on every 
Thursday between 2.30 pm to 4.00 pm 
by Mr. Sugavanesh Sivaraj. The topics 
covered in the training sessions are as 
follows: Resume Building and Updating, 

Interview Questions, Mock GD & HR  

VIBRANT PLACEMENT 
CELL INITIATIVES 

TRAININGS OFFERED

PLACEMENT DETAILS
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A vaccination camp was organized by the Management of the institute in 
association with the local Govt. for the employees and their family members. 
A total of 150 people were vaccinated during the camp held on 2nd and 5th 
June 2021.

VACCINATION CAMP:
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In the training schedule, NCC Cadets 

awareness camps. The ‘Aatmanirbhar 
Bharat’, ‘Swachh Bharat Abhiyaan’ 
movements were also organized by 
our cadets to create awareness 
among the people.

As a part of NCC training, a couple of 

Bharat Shrestha Bharat) and 15 of our 
cadets took part in the CATC Camp 
(Combined Annual Training Camp) held 
at Government Arts College, 
Coimbatore in which cadets were 

Examination, February 2021. The 
training enhanced our performance 
which showed fruitful results in NCC B 

College of Arts and Science, 
Coimbatore.

The NCC seniors are now providing 
proper training to the NCC fresher batch 
amid COVID 19 lockdown.

NCC theory classes, Group discussions, 
Cultural competitions are being held 
virtually in order to provide the basic 
skill development opportunity and 
knowledge to the freshers. 

The NCC develops character, 
comradeship, ideals of service and 
capacity for leadership in the youth of 
the country, to stimulate interest in the 
defence of the country by providing 
service training to the youth, and to 
build up a reserve to enable the 
Armed forces to expand rapidly during 
a National Emergency.

THE NCC OF SVPISTM

Snapshot of NCC Crew of 
SVPISTM

Jai Hind!
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1st B.Sc

Poornachanth R
2nd B.Sc

Poornachanth R
2nd B.Sc

Rithika B
2nd MBA

Rithika B
2nd MBA
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Let’s laugh

Prof  Why are you late?
Me    Traffic
Prof  But it's an online class
Me    Network traffic sir
Prof

I got a job at Google, but when I shouted yahoo 
they fired me!!

Customer     How much is this dog?
Dog dealer   Rs. 5000
Customer     Is the price not too much?
Dog dealer   This dog is wonderful
Customer     Yes, the dog is wonderful but is it that faithful?
Dog dealer   Yes sir! He had been faithful, as I sold him 8 times 
                      and he had always been back to me within 12 hours.
Cutomer 

Heard about the new restaurant called 
Karma?

There’s no menu: You get what you deserve.

Did you hear about the mathematician who’s afraid of 
negative numbers?

He’ll stop at nothing to avoid them.

What did the buffalo say when his 
son left for college?
Bison
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A special thanks to

Mrs. Mathangi V, Asst. Professor
School of management.

Mrs. Latha K, Librarian.

-Reed Markham.

-Bill Gates

“Successful leaders see the opportunities in every difficulty
rather than the difficulty”

As we look ahead into the next century, leaders will be 
those who empower others”
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